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01 Brand 

Attributes

Brand Attributes 1.0
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Climate-focused, people-first 
Soft, warm and approachable

Credible in voice and consistent in delivery
Clear, accessible and informative

Optimistic and daringly forward-looking
Modern, joyful and bold

Actively Nordic with a global reach
Nordic simplicity

Mycorrhizae
Networked, organic and tactile

Brand Attributes 1.2
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Logo 2.0
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The warm cream background pairs naturally 
with the green logo, reflecting the NDF's 
connection to climate and nature. Use the 
green logo on light or cream backgrounds for 
maximum brand recognition and contrast. 



Use the Frost coloured version of the NDF logo 
on the brand's dark green backgrounds.

Logo 2.1
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Always maintain a minimum clear space 
around the logo. The required clear space 
equals 2x the gap between the emblem and 
the logotype. This rule applies to both the full 
logo and when the emblem icon is used alone. 



The exclusion zone protects the logo from 
competing visual elements and ensures 
legibility across all applications.

2x

2x

x

Logo 2.2
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This secondary logo version includes the “For 
Climate” tagline and should be used in 
applications where additional brand context or 
clarity is needed. The logo is available in Black, 
Moss, and White colour variations. Ensure 
sufficient clear space and maintain legibility 
across all backgrounds and formats.

Logo 2.3
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For single-colour applications such as 
print, embroidery, or when colour printing 
is unavailable, NDF provides black and 
white logo versions.



Black logo is used on white or light 
backgrounds. White logo is used on black 
or dark backgrounds.

LogoLogo 2.12.4
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For single-colour applications such as 
print, embroidery, or when colour printing 
is unavailable, NDF provides black and 
white logo versions.



Black logo is used on white or light 
backgrounds. White logo is used on black 
or dark backgrounds.

ColoursLogo 1.44.3
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Here are couple of examples of wrong logo 
treatments. Please always make sure you’re 
following rules from this guide.

Wrong

Not enough contrast between background and logo

Wrong

The logo should not be rotated

Logo 2.5

Wrong

The logo proportions should be kept intact

Wrong

The logo should have enough space around it
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Emblem Usage alone



The emblem can be used freely as a visual element. 
The only rules are: always maintain its original 
proportions, and never add anything to it — such as 
drop shadows, outlines, or other effects.

Correct

Always maintain its original proportions

Emblem 2.6

Wrong

Never add anything to emblem. 
 Such as drop shadows, outlines, or other effects.
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Typography
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Abc Otto
ABC Dinamo
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ABC Otto is our headline typeface, used in Regular and Bold. 
Its sturdy, wide rhythm and subtly cartoonish presence give 
headlines a warmth that is as approachable as it is refined.
 

Designed by Sam de Groot and Laura Opsomer Mironov, 
Amsterdam.

TypographyTypography

Regular

Bold

3.13.2
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Atkinson Hyperlegible Next

Atkinson Mono
Google Typeface

Typography 3.3
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Atkinson Hyperlegible Next is our body and 
supporting typeface, used for body text, captions, 
and numerical callouts. Designed by the Braille 
Institute, it was built with legibility at its core, 
featuring highly distinctive letterforms that make 
reading easier, especially at smaller sizes
 

Atkinson Hyperlegible Mono is used for technical 
content and data.
 

Used in Light, Regular, Medium and Bold.  
Mono in Regular and Bold.

Light
Atkinson Hyperlegible Next

Regular

Medium

Bold

TypographyTypography

Atkinson Mono

Regular

Bold

3.13.4
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Type hierarchy is crucial to the brand. This page 
acts as a reference for how to clearly scale and 
showcase hierarchy with NDF brand typefaces.

Typography 3.5

H1 Heading

140 pt, Regular


Otto

H2 Heading 
84 pt, Regular


Otto

Headlines H1 
Headlines H2 

H3 Heading 
55 pt, Regular


Otto, Headlines H3 

Ingress 
36 pt, Regular


Otto

Ingress and quotes, Driving climate finance forward through 
Nordic cooperation


Body, Subheader H4 
21 pt, Regular


Atkinson Hyperlegible

Subheader H4

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vivamus egestas purus velit, quis scelerisque 
ligula consequat nec. Sed quis diam vel felis molestie sollicitudin eget id tortor. Etiam nec nibh nec 
ligula porttitor porttitor eget ut odio. Proin a augue in dui commodo finibus sed non dolor. Pellentesque 
eget velit vehicula, blandit massa quis, tincidunt lacus.

Info 
16 pt, Regular


Atkinson Hyperlegible

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.



Brand Guidelines

04 Colours

Colours 4.0



Brand Guidelines

From Nordic Climate to Soil  

The colour system moves from airy, atmospheric 
tones to warm, earthy hues, reflecting the layered 
connection between climate, living ecosystems, 
and soil. Inspired by Nordic landscapes, forest 
floors, and mycelial networks, the palette 
expresses a world where impact is created 
through connection, balance, and regeneration.

Climate Forest floor Below ground

Colours 4.1
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Moss

HEX
RGB  
CMYK 71, 50, 100, 56

56, 67, 255
#384300

AirFrost

HEX:HEX
RGB:    RGB  
CMYK:CMYK C0%   M0%   Y0%   K0%

RGB (255, 255, 255)255, 251, 238
#FFFBEE#FFFFFF

0, 1, 9, 0

Sky

HEX
RGB  
CMYK

203, 229, 254
24, 4, 0, 0

#CBE5FE

Clay

HEX
RGB  
CMYK 43, 100, 37, 59

#5A0431
90, 4, 49

Colours 4.2

Amber

HEX
RGB  
CMYK

255, 212, 0
1, 16, 92, 0

#FFD400
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The graph on the right shows the importance of 
each colour. Moss and frost are our primary 
colours while secondary are accent colours used 
in combination with primary colours.

Primary 50%

Secondary 35%

Colours 4.3

Neutrals 15%
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These pairings create clear contrast. Use them as 
your guide when building layouts.

Aa

Aa

Aa

Aa

Aa

Aa

Aa

Aa

Colours 4.4
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Here are colour pairings to avoid when creating 
layouts. These colours don't work well when text 
is applied on top of them. These palettes when 
combined together don't create enough contrast

Do not combine two dark tone colours

Do not place light text on a light background

Aa

Aa

Aa

Aa Aa

Colours 4.5



C0%   M0%   Y0%   K0%
RGB (255, 255, 255)

#FFFFFF

Brand Guidelines

Colour Shades  

This page shows the tints and shades of the 
primary and secondary brand colours. Each 
variation is presented with its hex, RGB, and 
CMYK values for consistent use across digital and 
print applications.

#384300

C68%   M50%   Y100%   K52%
RGB (56, 67, 0)

#5E7000

C64%   M37%   Y100%   K22%
RGB (94, 112, 0)

#89A400

C52%   M19%   Y100%   K2%
RGB (137, 164, 0)

#ADC243

C37%   M9%   Y94%   K0%
RGB (173, 194, 67)

#E2EEA8

C13%   M0%   Y43%   K0%
RGB (226, 238, 168)

#004B92

C100%   M80%   Y13%   K2%
RGB (0, 75, 146)

#1371CF

C83%   M55%   Y0%   K0%
RGB (19, 113, 207)

#46A0F9

C62%   M30%   Y0%   K0%
RGB (70, 160, 249)

#8BC5FE

C40%   M12%   Y0%   K0%
RGB (139, 197, 254)

#CBE5FE

C18%   M3%   Y0%   K0%
RGB (203, 229, 254)

#5A0431 #D67900

C45%   M100%   Y53%   K52%
RGB (90, 4, 49)

C13%   M60%   Y100%   K2%
RGB (214, 121, 0)

#FFB700

C0%   M31%   Y100%   K0%
RGB (255, 183, 0)

#A84377

#E37FB2

#FFD400
RGB (255, 212, 0)

C1%   M14%   Y100%   K0%C35%   M87%   Y29%   K3%
RGB (168, 67, 119)

C6%   M62%   Y1%   K0%
RGB (227, 127, 178)

#F7B7D8 #FEE56A

C1%   M35%   Y0%   K0%
RGB (247, 183, 216)

C2%   M6%   Y71%   K0%
RGB (254, 229, 106)

#F9D7E8 #FFF18B
RGB (255, 241, 139)

C2%   M1%   Y56%   K0%C1%   M18%   Y0%   K0%
RGB (249, 215, 232)

Colours 4.6

#2B2D25

C68%   M60%   Y71%   K67%
RGB (43, 45, 37)

#73746D

C55%   M46%   Y52%   K14%
RGB (115, 116, 109)

#CBCBC7

C20%   M15%   Y18%   K0%
RGB (203, 203, 199)

#F1F1F1
RGB (241, 241, 241)

C4%   M3%   Y3%   K0%

#FFFFFF
RGB (255, 255, 255)

C0%   M0%   Y0%   K0%

C0%   M0%   Y0%   K0%
RGB (255, 255, 255)

#FFFFFF
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Applications
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